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@DrTVLotz
EDUCATION

Ph.D.  (2000).
University of Texas at Austin. 1997-2000.  

Department of Radio/TV/Film; Gender and Sexuality track; Women’s Studies Doctoral Portfolio. 

M.A.  (1997).  
Indiana University, Bloomington, Indiana. 1996-1997. 

Department of Telecommunication. 
B.A.  (1996).  
DePauw University, Greencastle, Indiana.  1992-1996.  
Major: Communication Arts and Sciences; Minors: Women’s Studies, Political Science.  

ACADEMIC EXPERIENCE

Capacity Building Professor, Digital Media Research Centre, Queensland University of Technology     2019-


Program Leader, Transforming Media Industries research program


        2020-

Professor, Department of Communication Studies, University of Michigan


2015-2018
Associate Professor, Department of Communication Studies, University of Michigan

    2008-15

Associate Chair of Undergraduate Studies, Department of Communication Studies 
    2013-15
Assistant Professor, Department of Communication Studies, University of Michigan

    2005-08

Assistant Professor, Department of Communication, Denison University 

 

    2002-05

Fellow, Programs in Film and Media & Am. Culture Studies, Washington University in St. Louis      2000-02 

GRANTS and FUNDED PROJECTS
Discovery Grant, Australian Research Council 






2021-2024

Awarded $386,000 for project with Anna Potter and Kevin Sanson on the challenges digitisation and internationalization of television industry pose to ‘Making Australian TV in the 21st Century’

Department of Infrastructure, Transport, Regional Development and Communications

          2020
Led team that won competitive $220,000 tender to complete a report that assessed the existing, emerging, and novel business models and evaluated the regulatory and non-regulatory measures used to support the production and distribution of news and media content in Australia and 12 comparable jurisdictions for the Australian government. 
Fight Food Waste CRC 









2020-2021
Co-investigator on $50,000 ‘Social media: The real impact on food waste reduction beyond the swipe or the click.’ 
 Creative Industries Seed Funding 







2019-2020

Awarded $40,000 for pilot stage of research with Kevin Sanson and Anna Potter on sustainability of Australian television production. 

Discovery Grant, Australian Research Council 






2019-2021

Awarded $340,000 for project with Ramon Lobato and Stuart Cunningham on ‘Internet-distributed Television: Cultural, Industrial and Policy Dynamics’
Future of Digital Media Businesses Symposium and Workshop 




          2017

Awarded $8000 from various UM sources to fund two-day event
Associate Professor Support Fund Award






    2013-15
Awarded $29,000 in travel and research support to revise The Television Will Be Revolutionized and begin The Television Was Revolutionized.






    

Rackham Faculty Grant and Fellowship Award






         2006

Awarded travel and technology funding and summer fellowship to pursue work on Redefining Television book project.

Faculty Development Grant Recipient, National Association of Television Program Executives
 May 2005


NATPE facilitated placement and funding to do field research on the upfront buying process.

Denison University Research Foundation Grant





        Summer 2005


Received $2300 grant to fund field research on the upfront buying process.

Denison University Research Foundation Grant





        Summer 2003

Received $3200 grant to fund research observing Upfront Presentations in New York and Television Critics Association tour in Hollywood.

Harold E. Fellows Scholarship, Broadcasting Education Association  

    

    1994-95  

One of four recipients in national scholarship competition recognizing study and work in broadcasting.

G. D. Crain Foundation Media Scholarship, DePauw University 




    1994-95  

Annual scholarship recognizing exemplary use of media facility.

Clarence Barron Scholarship, DePauw University

 



    1992-96  

Four-year scholarship recognizing academic excellence.

Communications Activity Grant, DePauw University





    1992-96  

AWARDS and HONORS

Fellow, Queensland Academy of Arts and Sciences





        2022-

Fellow, International Communication Association





        2020-

Fellow, Peabody Media Center
 







    2016-19

Nominee, Golden Apple Teaching Award, University of Michigan 



2017-2018

Participant, Visiting Professor Program, Advertising Education Foundation

          August 2005

Selected to participate in two-week faculty “internship” with media buying agency Universal-McCann.

Coltrin Professor of the Year, International Radio and Television Society   


    2004-05


Selected as winner of case study competition.

Faculty Fellow, 
National Association of Television Program Executives
            January 2004, January 2015

Selected to attend NATPE conference featuring sessions on current industry issues and opportunities to interact with industry executives.

Academy of Television Arts and Sciences Foundation Faculty Seminar


     November 2002

Selected as one of twenty faculty members to attend Academy seminar featuring panels, presentations, and interactions with Hollywood production community, networks, and programmers.

Mellon Postdoctoral Fellowship, Washington University in St. Louis
   

              2000-2002 

Programs in Film and Media Studies and American Culture Studies 

Phi Beta Kappa, DePauw University





         Inducted Spring 1996
PUBLICATIONS
Books (12, + 3 second editions)

Lotz, A. D. (2022). Netflix and Streaming Video: The Business of Subscriber-funded Video on Demand. Polity.
Lotz, A. D. (2021). Media Disrupted: Surviving Pirates, Cannibals and Streaming Wars. Cambridge, MIT Press.
Herbert, D. Lotz, A. D., and Punathambekar, A. (2020). Media Industry Studies. Cambridge: Polity.


Reviews:

Guha, S. (2020). Media Practice and Education, 21(3). DOI: 10.1080/25741136.2020.1833523
Aveyard, K (2021). Media International Australia. DOI: 10.1177/1329878X211042104 
Gray, J. and Lotz, A. D. (2019). Television Studies: A Short Introduction, 2nd revised edition. Cambridge: Polity.
Lotz, A. D. (2018). We Now Disrupt This Broadcast: How Cable Transformed Television and the Internet Revolutionized It All. Cambridge, MIT Press.

Translations: Russian


Reviews:

Scannell, P. (2020) The future of television. Media, Culture & Society, 42(2).

Kearney, C. P. (2018) Journalism and Mass Communication Quarterly 96(1)
Healy, G. (2019) Media International Australia 169(1)
Abbiss, W. S. (2019) Critical Issues in Television Studies 14(1) 
Lotz, A. D. (2017). Portals: A Treatise on Internet-Distributed Television. Ann Arbor: Maize Publishing.


Reviews:


Sweet, A. (2019) Networking Knowledge 12(2)
Havens, T. and Lotz, A. D. (2016). Understanding Media Industries, 2nd revised edition. New York: Oxford University Press.
Lotz, A. D. (2014). The Television Will Be Revolutionized, 2nd revised edition. New York: New York University Press.


Translations: Mandarin, Italian
Lotz, A. D. (2014). Cable Guys: Television and Masculinities in the 21st Century. New York: New York University Press. 
Reviews:

Feasey, R. (2015). Gender & Society 29.5 (754-5)
Sender, K. (2015). International Journal of Communication 9 (1463-65).

Sulimma, M. (2015). Critical Studies in Media Communication Podcast: http://explore.tandfonline.com/page/ah/csmc-podcast-series
Marghitu, S. (2015) International Journal of Communication 9 (2559-62)

Monaghan, W. (2017). Media International Australia 164. 1 (161-2)

Havens, T. and Lotz, A. D. (2012). Understanding Media Industries. New York: Oxford University Press.
Reviews:


McAnany, Emile. (2013). Communication Research Trends, 32.1: 29-31.

Gray, J. and Lotz, A. D. (2012). Television Studies: A Short Introduction. Cambridge: Polity.

Translations: Korean
Reviews:

Crandall, H. (2014). Communication Research Trends, 33.1: 39-40.

Edited books

Lotz, A. D. and Lobato, R. (eds.). (2023). Streaming Stories: Subscription Video and Storytelling Across Borders. New York: New York University Press.
Lotz, A. D. (ed.). (2009). Beyond Prime Time: Television Programming in the Post-Network Era. New York: Routledge. 
Reviews:

Thompson, R. (2011). Critical Studies in Television, 6(1): 148-9.

Young, S. (2011). Continuum, 25(1): 125-9.

Segal, A. (2010). Popular Communication, 8(2): 151-2.
Debrett, M.  (2010). New Media and Society, 13(1): 169-175
Lotz, A. D.  (2007).  The Television Will Be Revolutionized. New York: New York University Press.
CHOICE Outstanding Academic Title, 2008
Translations: Korean, Polish

Reviews:

Banks, M. (2009). Popular Communication: The International Journal of Media and Culture 7(2): 122-4.

Murphy, C. (2008). Velvet Light Trap: A Critical Journal of Film & Television 62: 82-84.
Pitcher, K. C. (2008). Journal of Communication Inquiry 32(3): 318-22.

Zrzavy, P. (2008). Spectator 28(1): 85-6.

Lotz, A. D.  (2006). Redesigning Women: Television after the Network Era.  Urbana-Champaign: University of Illinois Press. 

Reviews:

Savage, A. M. (2010) Historical Journal of Film, Radio, and Television, 30(3): 440-1.

Thrift, S.C. (2008). H-Net Reviews in the Humanities and Social Sciences. 
http://www.h-net.org/reviews/showrev.cgi?path=115301201635730
Merskin, D.  (2008). Journalism and Mass Communication Quarterly, 85(2): 462-4. 

McLean, J. (2008). Political Communication, 25(2): 219-20.

Williamson, L. (2007). Screen, 48: 417-21.

Shapiro, K. (2007). Journal of Popular Culture, 40(5): 905-7.

Fleming, J. (2007). Journal of Broadcasting and Electronic Media, 51(2): 394-5.

Kitch, C. (2006). Journal of Communication, 56(4): 870-871.

Noll, N. (2006). The Bloomsbury Review, November/December, 13-14.

Clark, N., and Russell, K. M. (2006). Journalism History, 32(3), 182-183.

Refereed Journal Articles (26)
Lotz, A. D., Eklund, O. and Soroka, S. (2022). “Netflix, Library Analysis, and Globalization: Rethinking Global Flows,” Journal of Commmunication, 72(4).  
Lotz, A. D. and Potter, A. (2022). “Effective Cultural Policy in the 21st Century: Challenges and Strategies from Australian Television.” International Journal of Cultural Policy. 10.1080/10286632.2021.2022652
Fioroni, S., Lotz, A.D., Hiaeshutter-Rice, D., and Soroka, S. (2021). “Political Sorting in US Entertainment Media.” Popular Communication. https://doi.org/10.1080/15405702.2021.1995607
Potter, A. and Lotz, A. D. (2021). “The First Stage of Australia’s Digital Transition and Its Implications for Australian Television Drama.” Media International Australia. https://doi.org/10.1177/1329878X211030370
Lotz, A. D., Potter, A., and Johnson, C. (2021). “Understanding the Changing Television Market: A Comparison of the Macroeconomy of the United States, the United Kingdom, and Australia,” Convergence: The International Journal of Research into New Media Technologies. https://doi.org/10.1177/13548565211028205  
Lotz, A. D. and Sanson, K. (2021). “Foreign Ownership of Production Companies as a New Mechanism of Internationalizing Television: The Case of Australian Scripted Television,” Television & New Media. https://doi.org/10.1177/15274764211027222  
Lobato, R and Lotz, A. D. (2021). “Beyond Streaming Wars: Rethinking Competition in Video Services” Media Industries Journal. 8.1. https://doi.org/10.3998/mij.1338
Lotz, A. D. (2021). “Unpopularity and Cultural Power in the Age of Netflix: New Questions for Cultural Studies’ Approaches to Television Texts.” European Journal of Cultural Studies, 24(4): 887–900. https://doi.org/10.1177/1367549421994578
Lotz, A. D. (2020). “In Between the Global and the Local: Mapping the Geographies of Netflix as a Multinational Service.” International Journal of Cultural Studies, 24.2: 194-215. https://doi.org/10.1177/1367877920953166
Hesmondhalgh, D. and Lotz, A. D. (2020). “Video Screen Interfaces as New Sites of Media Circulation Power,” International Journal of Communication 14: 1-24; https://ijoc.org/index.php/ijoc/article/view/13261
Lotz, A. D. (2019). “Teasing Apart Television Industry Disruption: Consequences of Meso-level Financing Practices Before and After the US Multiplatform Era.” Media, Culture and Society, 41(7): 923-938. DOI: 10.1177/0163443719863354

Herbert, D., A. D. Lotz, and L. Marshall (2019). “Approaching Media Industries Comparatively: A Case Study of Streaming,” International Journal of Cultural Studies, 22(3): 349-66. DOI: 10.1177/1367877918813245
Lotz, A. D. (2017). “Linking Industrial and Creative Change in 21st Century U.S. Television.” In Special Edition: TV Now, edited by Sue Turnbull, Marion McCutcheon, and Amanda D. Lotz, Media International Australia 161(1): 10-20. DOI: 10.1177/1329878X17707066

Draper, J. and A. D. Lotz. (2012). “Making Sense of Homophobia in Rescue Me: ‘Working Through’ as Ideological Strategy.” Television and New Media 13(6): 520-34.

Havens, T., A. D. Lotz, and S. Tinic. (2009). “Critical Media Industry Studies: A Research Approach.” Communication, Culture and Critique 2: 234-53.

Lotz, A. D. (2008). “On “Television Criticism”: The Pursuit of the Critical Examination of a Popular Art.” Popular Communication: International Journal of Media and Culture 6.1: 20-36.

Lotz, A. D.  (2007). “How to Spend $9.3 Billion in Three Days: Examining the Upfront Buying Process in the Production of US Television Culture.”  Media, Culture and Society 29.4: 549-67.
Lotz, A. D. (2007).  “The Promotional Role of the Network Upfront Presentations in the Production of Culture.”  Television & New Media 8.1: 3-24. 

Lotz, A. D.  (2005). “Seventeen Days in July at Hollywood and Highland: Examining the Television Critics Association Tour.” Journal of Popular Film and Television 33.1: 22-28.

Lotz, A. D.  (2004). “Using ‘Network’ Theory in the Post-Network Era: Fictional 9/11 U.S. Television Discourse as a ‘Cultural Forum.’” Screen 45.4: 423-439.
Lotz, A. D. (2004). “Textual (Im)Possibilities in the U.S. Post-Network Era: Negotiating Production and Promotion Processes on Lifetime’s Any Day Now.”  Critical Studies in Media Communication 21.1: 22-43.  Reprinted in Television: The Critical View, 7th ed. edited by Horace Newcomb (New York: Oxford University Press, 2007), 223-44.

Lotz, A. D. and S. M. Ross. (2004). “Bridging Media Specific Approaches: The Value of Feminist Television Criticism.”  Feminist Media Studies 4.2: 187-204.

Lotz, A. D. and S. M. Ross. (2004). “Toward Ethical Cyberspace Audience Research: Strategies for Using the Internet for Television Audience Studies.  Journal of Broadcasting & Electronic Media 48.3: 501-13.

Lotz, A. D. (2003). “Communicating Third-Wave Feminism and New Social Movements: Challenges for the Next Century of Feminist Endeavor.”  Women and Language 26.1: 2-9.

Lotz, A. D. (2001). “Postfeminist Television Criticism: Rehabilitating Critical Terms and Identifying Postfeminist Attributes.”  Feminist Media Studies 1.1: 105-121.

Lotz, A. D. (2000). “Assessing Qualitative Television Audience Research: Incorporating Feminist and Anthropological Innovation.”  Communication Theory 10.4: 447-467.

Book Chapters (25)
Lotz, A. D. (2023). “Why SVOD Commissions Matter.” In Streaming Stories: Subscription Video and Storytelling Across Borders, edited by Amanda D. Lotz and Ramon Lobato. New York: New York University Press.
Lotz, A. D. (2021). “Media Circulation: Reconceptualizing Television Distribution and Exhibition.” In Digital Distribution: Portals, Platforms, Pipelines, edited by Paul McDonald, Courtney Brannon Donoghue, and Timothy Havens, 47–66. New York: New York University Press.

Lotz, A. D. (2021). “What’s Going On?: Netflix and the Commissioning of Sense8.” In Sense8: Transcending Television, edited by Deborah Shaw and Rob Stone. Bloomsbury. 
Lotz, A. D. and H. Newcomb. (2020). “The Production of Entertainment Media.”  In A Handbook of Media and Communication Research, 3nd revised ed.  Ed. Klaus Bruhn Jensen.  New York: Routledge. 

Lotz, A. D. (2020) “Storytelling in the World of Streaming.” In Streaming for Viderekomne: Fra Doggystyle til Black Mirror og The Jinx, edited by Jakob Isak Nielsen et al. Aarhus: VIA Film & Transmedia.

Lotz, A. D. (2020). “North America.” In Management and Economics of Communication, edited by M. Bjørn von Rimscha. pp. 355-64. De Gruyter.

Lotz, A. D. (2019). “Show Me the Money: How Revenue Strategies Change the Creative Possibilities of Internet-Distributed Television.” In Making Media, edited by Mark Deuze and Mirjam Prenger. pp 237-46. (Amsterdam: University of Amsterdam Press).

Lotz, A. D. (2018). “Writing Histories of Present: The U.S. Post-Network Era.” In Blackwell Companion to the History of American Broadcasting, edited by Aniko Bodroghkozy. Blackwell.

Lotz, A. D. (2018). “The Impossibility of Television for Men: Lessons from Spike,” in From Networks to Netflix: A Guide to Changing Channels, edited by Derek Johnson. pp 167-176 (New York: Routledge).

Lotz, A. D. (2018). “Inventing Public Service Media.” In A Future for Public Service Television, edited by Des Freedman and Vana Goblot. pp. 44-51 (Goldsmiths Press/MIT Press).

Lotz, A. D. (2018). “Television in the Contemporary Media Environment.” In Television: Visual Storytelling and Screen Culture, 5th edition, Jeremy G. Butler. pp. 16-23 (New York: Routledge). 

Lotz, A. D. (2017). “Really Bad Mothers.” In Television Antiheroines: Women Behaving Badly in Crime and Prison Drama, edited by Milly Buonanno. Intellect Press.
Lotz, A. D. (2014). “Building Theories of Creative Industry Managers: Challenges, Perspectives, and Future Directions.” In Making Media Work: Cultures of Management in the Entertainment Industries, edited by Derek Johnson, Derek Kompare, and Avi Santo (New York: New York University Press).

Lotz, A. D. (2013). “Knowing Characters: House and Narrative Complexity in Episodic Television.” In How to Watch TV, edited by Jason Mittell and Ethan Thompson (New York: New York University Press), reprinted in 2nd edition 2020.

Lotz, A. D. and H. Newcomb. (2011). “The Production of Entertainment Media.”  In A Handbook of Media and Communication Research, 2nd revised ed.  Ed. Klaus Bruhn Jensen.  New York: Routledge. 

Lotz, A. D. (2009). “Industry-Level Studies and the Contributions of Gitlin’s Inside Prime Time.” In Production Studies: Cultural Studies of Media Industries. Eds. Vicki Mayer, Miranda Banks, and John Caldwell, New York and London:  Routledge, 2009. pp. 25-38.
Lotz, A. D. (2009). “National Nightly News in the On Demand Era.” In Beyond Prime Time: Television Programming in the Post-Network Era. Ed. Amanda D. Lotz.  New York: Routledge. pp. 94-113.

Lotz, A. D.  (2007). “If It is Not TV, What is It? The Case of U.S. Subscription Television.”  In Cable Visions: Television Beyond Broadcasting.  Eds. Sarah Banet-Weiser, Cynthia Chris and Anthony Freitas.  New York: New York University Press. pp. 85-102.

Lotz, A. D. (2007). “Must-See TV: NBC’s Dominant Decades.”  In NBC: America’s Network.  Ed. Michele Hilmes.  Berkeley: University of California Press. pp. 261-74.

Lotz, A. D. (2007). “Theorizing the Intermezzo: The Contributions of Postfeminism and Third Wave Feminism.” Third Wave Feminism: Expanded, 2nd ed. Eds. Stacy Gillis, Gillian Howe, and Rebecca Munford. London: Palgrave Macmillan. pp. 71-85.

Lotz, A. D. (2006). “In Ms. McBeal’s Defense: Assessing Ally McBeal as a Feminist Text.”  In Searching the Soul of Ally McBeal: Critical Essays. Ed. Elwood Watson.  Jefferson, NC: McFarland & Co. pp. 139-59.

Lotz, A. D. (2005). “Segregated Sitcoms: The Separation of Black and White Comedy Images and Audiences.” In America Viewed and Skewed: Television Situation Comedies.  Eds. Mary M. Dalton and Laura R. Linder.  Albany: SUNY Press.  pp. 139-50.

Lotz, A. D. (2003). “Barricaded Intersections: Any Day Now and the Struggle to Examine Ethnicity AND Gender.”  In Race/Gender/Media: Considering Diversity Across Audiences, Content, and Producers. Ed. Rebecca Ann Lind.  Boston: Allyn & Bacon. pp. 294-300.

Haggins, B. and Lotz, A. D. (2007). “HBO Comedy.”  In The Essential HBO Reader, Eds. Gary Edgerton and Jeffrey Jones.  Lexington: University of Kentucky Press. pp. 151-71.

Newcomb, H. and Lotz, A. D.  (2002). “The Production of Media Fiction.”  In A Handbook of Media and Communication Research.  Ed. Klaus Bruhn Jensen.  New York: Routledge. pp. 62-77. 
Encyclopedia/Reference Chapters
Lotz, A. D. (2020). “Representations of Men on Television.” The International Encyclopedia of Gender, Media, and Communication. Wiley. https://doi.org/10.1002/9781119429128.iegmc166
Lotz, A. D. (2017). “Industry.” Keywords in Media Studies. Eds. Jonathan Gray and Laurie Ouellette, New York: New York University Press.

Lotz, A. D. (2013). “Prime-Time Drama.” Oxford Bibliographies in Film and Media Studies. Ed. Krin Gabbard. New York: Oxford University Press.

Lotz, A. D. (2009). Entry on “Television.” Encyclopedia of Consumer Culture. Ed. Dale Southerton. Washington, D.C.: CQ Press.

Lotz, A. D. (2008).  Entry on “Television.”  International Encyclopedia of Communication. Ed. Wolfgang Donsbach. Malden, MA: Blackwell.

Lotz, A. D. (2007). Entry on “Popular Culture: Broadcasting, Radio, and Television.” Encyclopedia of Women in World History. Ed. Bonnie G. Smith. New York: Oxford University Press.

Lotz, A. D. (2004).  Entries on: “Ally McBeal;” “Darren Star;” “Lifetime Television;” “Sex and the City;” “Women’s Television Network.”  Encyclopedia of Television, 2nd ed.  Ed. Horace Newcomb.  New York: Routledge.

White Papers and Commissioned Work
Lotz, A. D., Potter, A, McCutcheon, M, Sanson, K, and Eklund, O. (2021). “Australian Television Drama Index, 1999–2019.”; https://apo.org.au/sites/default/files/resource-files/2021-08/apo-nid313651.pdf
Lotz, A. D. and Potter, A. (2020) “Assessment of Media Business Models and Supports.” (A comparison of Australia and 12 Comparable Jurisdictions) 240pp. Prepared for Report prepared for the Department of Infrastructure, Transport, Regional Development and Communications
Invited Articles/Special Issue Editing/Submissions to Government/Reviews
Flew, T and Lotz, A. D. (2021). Special section: “From Chauvel to Creatives: Celebrating the Career of Distinguished Professor Stuart Cunningham,” Media International Australia, doi:10.1177/1329878x211044171

Lotz, A. D. (2021). “New Patterns of Flow and Rethinking International Mediascapes: The Influence of Stuart Cunningham on Theories of Television ‘Travels,’” Media International Australia, doi:10.1177/1329878x211043896

Lotz, A. D. (2020). “The Future of Televisions, a Response', Media, Culture & Society, 42, no. 5, pp. 800-802; doi:10.1177/0163443720923500
Lotz, A. D., Potter, A., Sanson K., and Eklund, O. (2021). “Response to Media Reform Green Paper.” Inquiry conducted by the Australian Government, Department of Infrastructure, Transport, Regional Development and Communications; https://www.infrastructure.gov.au/sites/default/files/documents/mrgp-amanda-lotz-anna-potter-kevin-sanson-oliver-eklund_0.pdf
Lotz, A. D., Potter, A., and Sanson K. (2020). “Response to Supporting Australian Stories on Our Screens Options Paper.” Inquiry conducted by the Australian Government, Department of Infrastructure, Transport, Regional Development and Communications; https://www.communications.gov.au/sites/default/files/submissions/sass-amanda-d.-lotz-anna-potter-and-kevin-sanson.pdf
Lobato, R. and Lotz, A. D. (2020). “Imagining Global Video: The Challenge of Netflix.” Journal of Cinema and Media Studies. 59(3). 10.1353/cj.2020.0034
Lotz, A. D. (2019). “The Multifaceted Policy Challenges of Transnational Internet-distributed Television,” International Journal of Digital Television, 10(1): 27–31, doi: 10.1386/jdtv.10.1.27_1 

Lotz, A. D., Lobato, R. and Thomas, J (2018). “Internet-distributed Television Research: A Provocation,” Media Industries Journal 5.2; https://quod.lib.umich.edu/m/mij/15031809.0005.203 doi: http://dx.doi.org/10.3998/mij.15031809.0005.203
Lotz, A. D. (2018). “Evolution or Revolution: Television in Transition,” Critical Studies in Television: The International Journal of Television Studies, 13, no 4: 491-94. doi.org/10.1177/1749602018796757
Turnbull, S, McCutcheon, M., and Lotz, A. D. (2017). Special issue: “TV Now,” Media International Australia, 164, no. 1, pp. 7-9; doi:10.1177/1329878x17711363

Lotz, A. D. (2017). Book Review: Distribution Revolution: Conversations About the Digital Future of Film and Television, edited by Michael Curtin, Jennifer Holt, and Kevin Sanson. Published in Journal of Mass Communication Quarterly, 94, no.1: 391-3.
Lotz, A. D. (2016). “The Paradigmatic Evolution of U.S. Television and the Emergence of Internet-Distributed Television” Icono 14 (Journal of Communication and Emergent Technologies), 14 (2), pp. 122-142. doi: 10.7195/ri14.v14i1.993
Lotz, A. D. (2015). “Channel Bundles Persist– For Now – Despite Digital Disruption.” Media Industries Project; https://www.carseywolf.ucsb.edu/wp-content/uploads/2018/02/Lotz_ChannelBundles.pdf
Lotz, A. D. (2015). “Assembling a Toolkit,” Media Industries Journal 1.3; http://www.mediaindustriesjournal.org/index.php/mij/article/view/100
Gray, J. and Lotz, A. D. (2013).  “A Robust and Dynamic Field.” Media, Culture & Society, 35.8: 1019-1022.

Lotz, A. D. (2013). Review Essay: “Television 2013.” Cinema Journal 52.3: 190-7.
Lotz, A. D. (2013). “What Old Media Can Teach New Media,” in online support materials for Spreadable Media, by Henry Jenkins, Sam Ford, and Joshua Green (New York: New York University Press). http://www.spreadablemedia.org/
Lotz, A. D. (2011). “Television Studies?” Critical Studies in Television 6.1: 110-11.
Lotz, A. D. (2010). “U.S. Television and the Recession: Impetus for Change?” Popular Communication: International Journal of Media and Culture 8.3: 186-9.
Lotz, A. D. (2009). “Interactive TV Too Early: The False Start of QUBE.” The Velvet Light Trap 64: 106-7.
Lotz, A. D. (2009). “What is U.S. Television Now.” Special Issue, Annals of the American Academy of Political and Social Science: End of Television?: Its Impact on the World (So Far), eds. Elihu Katz and Paddy Scannell.

Lotz, A. D. (2008). “New Media Policy?” Journal of E-Media Studies 1.1.

Lotz, A. D.  (2006).  Columnist for Flow: A Critical Forum on Television and Media <http://jot.communication.utexas.edu/flow/, Volume 4, May-September 2006.

Lotz, A. D.  (2005).  “Studying and Teaching U.S. Television in a Time of Change.”  Feedback 46.2: 45-46.

Various posts: Antenna: Response to Media and Culture, 2010-2016, http://blog.commarts.wisc.edu/
SERVICE

Professional

Media Industries Studies Conf., Kings College   
Advisory Committee

    

    2017-18

Media Industry Studies Division, ICA

Chair





    2016-17

Media Industry Studies Interest Group, ICA
Vice Chair




    2015-16

Society for Cinema and Media Studies 

Nominating Committee



    2006-09

Society for Cinema and Media Studies
      
Television Studies IG, Steering Committee              2005-08

Conference Organizer


Television in the 21st Century                       September 2013

Symposium Organizer 


Future of Digital Media Businesses                    March 2017

Preconference Organizer 


Digital Media Policy, ICA 


 May 2019
Preconference Organizer 


Distribution Matters, ICA 


 May 2017

Co-creator/co-coordinator


Global Internet Television Consortium 

        2016-

George Foster Peabody Awards


Faculty Judge




    2014-19
Media International Australia


Executive Board



        2020-
International Journal of Communication

Editorial Board




        2018-
Feminist Media Histories 

             Editorial Board



                     2015-

Media Industries Journal


Editorial Board




        2012-
Popular Communication: Int’l Journal of Media & Culture  Editorial Board

        
        2009-
Oxford Journalism & Political Communication Unbound Series  Advisory Board


        2018-
Springer Series in Media Industries 

Advisory Board 



        2018-
Audio/Visual: Journal of Cultural Media Studies
International Advisory Board


        2016-
Austrian Assoc. for American Studies Journal
Advisory Board




        2018- 
Palgrave European Film and Media Series
Advisory Board




        2013-

Cinema Journal




Editorial Board




2012-2017
Cinema Journal 



Book Review Editor 



    2007-12
Special Issue Editor

   “In Focus: Global Netflix,” with Ramon Lobato, Journal of Cinema and Media Studies (2020), 59(3).
   “Global Internet Television,” with Ramon Lobato and Julian Thomas, Media Industries Journal (2018), 5.2 

   “TV Now,” with Sue Turnbull and Marion McCutcheon, Media International Australia (2017), 161.1

Grant Referee 
Canadian Social Sciences & Humanities Research Council; Netherlands Organization for Scientific Research; Radcliffe Institute Fellows; Research Foundation-Flanders
Journal Article Referee 
Television & New Media, Feminist Media Studies, International Journal of Cultural Studies, Journal of Communication, Journal of Computer Mediated Communication, Journal of Advertising, Communication Theory, Global Media Journal, Western Journal of Communication, South Asian History and Culture, European Journal of Communication, Poetics, American Behavioral Scientist, Continuum: Journal of Media and Cultural Studies, Arts Marketing, Men and Masculinities, Signs, Adaptation, Media International Australia
Conference Paper Referee
International Communication Association, National Women’s Studies Association, Global Fusion 2001


  


Book Manuscript Reviewer
New York University Press, University of Illinois Press, Duke University Press, University of California Press, University of Toronto Press, SUNY Press, Blackwell, Routledge, Sage, Bloomsbury, Polity, Palgrave

  

External Review Committee
University of Utah (2014), DePauw University (2001)  

External PhD/MA Examiner
University of Queenlsand (2017); Murdoch University (2020); Victoria University, Wellington (2021)

Institutional Service

Listing of Institutional Service Available Upon Request

Invited Talks, Presentations, and Consulting 
Transforming Hollywood 10: Streaming to Global Markets, April 8, 2022. USC, Los Angeles

Innovation Day at Avant Première. IMZ International Music + Media Centre, Vienna, Feb 15, 2022.
‘Television? Balancing Historical Context and Hegemony,’ Television Histories in Development, Netherlands Institute for Sound and Vision, Amsterdam, Netherlands, October 2021

‘Subscriber-funded, Internet-distributed, Video on demand: Preliminary Findings,’ IV Geminis International Journey Conference São Carlos, Brazil, September 2021

‘Connecting Different Kinds of Journalism to the Right Business Model,’ SciCon, Germany/Zoom, 




       February 2021

‘Information May Want to Be Free, but Journalism Can’t Be.’ Hacks/Hackers Brisbane, February 2021

Citi Australia’s The Future series, April 2021
“Are Facebook, Google and Amazon the Future of Media?” HASS Stars Public Lecture. Brisbane 
          April 4, 2019 
“Industries and Infrastructures.” Media in Transition Conference. Utrecht University, Utrecht, June 26, 2018 
“Seriality, Industrially Considered.” Seriality Across Media Conference. McGill University, Montreal, CA 
 December 24, 2017

Keynote: “Evolution or Revolutions: Television in Transformation.” TransTV Conference. University of Westminster, London. 






            September 13, 2017
Master Class, “Exploring Digital Distribution in Screen Industries.” Monash University, Melbourne.

Panel Discussion, “Gender Matters in Australian TV,” Melbourne, Australia. 

    August 28, 2017

Keynote: “Linking Industrial and Creative Change in 21st Century U.S. Television,” Researching Media Companies Producing Audiovisual Content Conference, Inland Norway University of Applied Sciences, Lillehammer, Norway






       April 20, 2017
Future of Digital Media Businesses Symposium and Workshop, “On Television,” Ann Arbor, MI 












March 30-31, 2017
Aarhus University, “Is Netflix Television? Theorizing Portals as Internet-Distributed Television,” 
 February 2017

University of Copenhagen, “Is Netflix Television? Theorizing Portals as Internet-Distributed Television,” 
 February 2017
Sapienza University of Rome, “Is Netflix Television? Theorizing Portals as Internet-Distributed Television,”  
       February 2017

Communication and Media Research Institute, University of Westminster, “Why U.S. Television Series Became “Distinct”: Exploring Contexts of Creative Change”


         January 2017
Kings College, London, Digital Distribution and Entertainment Media Seminar                           January 2017

Master Class, University of Amsterdam, “Is Netflix Television? Theorizing Portals as Internet-Distributed Television”  








         January 2017
Utrecht University, “Understanding Creative Change: Why the ‘Distinction’ of 21st Century U.S. Television” 
January 2017
Keynote: “Watching White Men on TV: Intersectionality in Fictional Media,” Intersections of Whiteness Conference, Ruhr-Universität, Bochum, Germany 

                        January 11-13, 2017
Keynote: “Understanding Creative Change: Why the ‘Distinction’ of 21st Century U.S. Television?” 
America Through the Small Screen: Television and Its Transformations, Austrian Association for American Studies Conference, Innsbruck, Austria

                    November 11-13, 2016
Keynote: “From Distinction to Noisy: Creativity and Change in 21st Century U.S. Television,” Australia and New Zealand Communication Association Conference, Newcastle, Australia 
        July 6-8, 2016 
Popular Seriality Conference, Berlin, Germany. “What Can Seriality Do for Constructions of Gender In Television Storytelling?”  






         June 22, 2016

Content Consultant, Red Line Editorial. Women in Arts and Entertainment


          2016

University of Leeds, “Rethinking Television: The Logics of the Publishing Model and U.S. Scripted TV”
                                                                                                                                  November 17, 2015

University of Copenhagen, “Creativity and Change in the U.S. Television Industry: Lessons from the Emergence of U.S. Original Cable Series”



            November 13, 2015
University of Stockholm, “Creativity and Change in the U.S. Television Industry: Lessons from the Emergence of U.S. Original Cable Series”



            November 12, 2015

Indiana University, “Being Wired: How U.S. Television Was Revolutionized” 

       April 24, 2015

Keynote: “Cultural Industries in Times of Change: Circumscribed Agency and U.S. Television in the Post-Network Era.” Cultural Industries Workshop. Haifa, Israel                                   September 30, 2013

Generation(s) of Television Studies Symposium. “The Cumulative Narrative of the Cumulative Narrative” University of Georgia 







       April 12, 2013

Council of Estonia National Public Broadcasting Conference, “Matters of the Life, Death, and Afterlife of Television” 
  







   October 25, 2012

Tallinn University Baltic Film and Media School, “Masculinity in US Cable Dramas: Feminism after the New Man”








   October 24, 2012

University of Copenhagen, “Masculinity in U.S. Cable Dramas: Feminism after the New Man.”      Oct. 2012
Consulting Researcher, “Connected Viewing Initiative,” UC Santa Barbara Media Industries Project, funded 
by Warner Bros.
         







         2012

New York University, “Imagine There Are No Channels”



       April 13, 2011

Consulting: IFC/Sundance “Opportunities and Challenges of Post-Network Television” 
       April 13, 2011

Guest Scholar, 37th Annual Undergraduate Honors Conference, DePauw University                April 7-9. 2011

DePauw University, “Post Second-Wave Masculinity on US Television”


         April 7, 2011

Visiting Scholar, 14th Annual Film and Media Symposium, Kansas University
           February 17-9, 2011

Honors Scholar in Residence, Muhlenberg College 



            October 27-8, 2010

University of Wisconsin-Madison, “Reigning Men?: Some Meditations on Process”        September 24, 2011  

Consulting Researcher, Convergence Cultures Consortium, MIT



    November 2008-

Consulting: Competing Values Jumpstart—Detroit Public Television



  July 2009
Google, “Why Television Isn’t Dying”



 

                       August 2008

University of Arizona, “Why Television Isn’t Dying”




           March 2008

Consulting: Competing Values Jumpstart—NBC Universal “The Future of Television”
           March 2008
DePauw University, “Sexual Politics and Television Heroines”
                                               February 2006

Washington University in St. Louis, “Feminist Television Criticism in the Post-Network Era”    January 2004





Washington University in St. Louis, “New, New Women, Convergence, and Conglomeration” 
April 2001 
COURSES TAUGHT

University of Michigan

Comm 121: Evaluating Information and Analyzing Media, major prerequisite

Comm 251: Understanding Media Industries, mid-level major elective


Comm 419: Seminar in Research Methods, upper-level elective

Comm 458: Media Criticism, upper-level elective


Comm 459: Critical Issues in Television: Post-Network Era, upper-level seminar


Comm 471: Gender and Media, upper-level elective


Comm 474: History of Broadcasting and Television, upper-level elective


Comm 490: Future of Digital Media, senior capstone

Comm 810/822: Feminist Media Studies/Gender and Media, graduate elective

Comm 827: Analyzing Media Industries, graduate elective

SAC 603: Material Practices, required graduate course

Denison University 

 




Comm 200: Research in Communication, lower division, major/minor requirement;

Comm 225: Radio and Television in America, lower division, general education elective;


Comm 301: Media Programming and Economics (Institutional Media Analysis), elective;


Comm 229: Mediating Gender and Sexuality, lower division, general education elective;


Comm 239: Ethnicity and Racism in U.S. Media, lower division, general education elective;


Comm 414: Critical Issues in Television: Post-Network Era, senior seminar.

Washington University in St. Louis     

Film 110: Race and Ethnicity in American Television, a first-year seminar; 

Film 350: History of Electronic Media, major requirement, cross-listed with history;

Film 365: Women in American Media Culture, elective, cross-listed with women’s studies;

AmCS 469: Television in American Culture: 1950-1970, graduate course in evening division.
CONFERENCE PRESENTATIONS (2010-20)
Lotz, A. D., Potter, A., and Sanson, K. (2020). “Creating Australian Content in an Age of Global Ownership.” International Communication Association, virtual conference.

Bachleda, S., Lotz, A. D., Soroka, S., and Hiaeshutter-Rice, D. (2020). “Political Sorting in US Entertainment Media.” International Communication Association, virtual conference. 

Lotz, A. D. and Lobato, R. (2019). “Popularity and Cultural Power in the Age of Netflix: Questions for Cultural Studies.” Cultural Studies Association of Australasia, Brisbane, AU

Lotz, A. D. and Lobato, R. (2019). “Beyond Streaming Wars: The Competitive Fields of Internet Distributed Video.” Association of Internet Researchers, Brisbane, AU.
Lotz, A. D. and Lobato, R. (2019). “Category Errors in Streaming Debates.” International Communication Association, Washington D.C.

Lotz, A. D. (2018). “On Television: Digital Transformation of Media Industries: Exploring Shared Experiences.” Media Industry Studies Conference, London. 

Lotz, A. D. (2016). “Rethinking Television: Broadband-Distributed Portals and the Logics of a ‘Subscription Model’.” World Media Economics and Management Conference, New York, NY.

Lotz, A. D. (2016). “Teaching Media Industries Courses in a Converged World,” Broadcasting Education Association Conference, Las Vegas, NV. 
Lotz, A. D. (2016). “The Logics of Subscription Media.” Inventing the New: Innovation in Creative Enterprises, Northwestern University, Evanston, IL.
Lotz, A. D. (2016) “Interactive Media Industries Teaching in Large Lectures,” Society of Cinema and Media Studies Conference, Atlanta, GA.

Lotz, A. D. (2015). “Power of a Paradigm: Lessons from the Emergence of U.S. Scripted Cable Series.” Changing Media Landscapes Conference. Manchester, England.

Lotz, A. D. (2015). “The Distribution and Economics of Post-Network U.S. Television.” International Communication Association. San Juan, Puerto Rico.

Frank, K. and Lotz, A. D. (2015). “Rewriting Frozen’s Feminist Fantasy? Toys, Books, and Soundtracks as Key Para/texts.” International Communication Association. San Juan, Puerto Rico.

Lotz, A. D. and K. Frank (2014). “Once Upon a Paratext: Rewriting the Feminist Fairytale Frozen through Frozen Books?” Flow Television Studies Conference, Austin, TX

Lotz, A.D. (2014). “Virtual Entrepreurs: Creators who are Reinventing TV for the Digital Future,” Panelist. Transforming Hollywood: The Future of Television. Los Angeles, CA

Lotz, A. D. (2013) “Cultural Industries in Times of Change: Circumscribed Agency and US Television in the Post-Network Era.” Cultural Industries Workshop. Haifa, Israel.

Lotz, A. D. (2013). “The Process of theory Building in Media Industry Studies.” Society of Cinema and Media Studies. Chicago, IL.

Lotz, A. D. (2012). “We Must Be Outlaws: The Unbearable Burden of Straight White Men,” American Studies Association Annual Conference. San Juan, Puerto Rico.

Lotz, A. D. (2012) “Understanding Media Industries.” Teaching Media Industries Workshop. Copenhagen, Denmark.

Lotz, A. D. (2012). “Jockularity and the Homosocial Space: Policing Masculinity Through Humor.” Society for Cinema and Media Studies. Boston, MA.

Lotz, A. D. (2012). “Media Industry Studies: Beyond the Case Study?” Society for Cinema and Media Studies. Boston, MA.

Lotz, A. D. (2011). “Imagining Post-PC Humor.” Unboxing Television: Television and Comedy. Madison, WI.

Lotz, A. D. (2011). “Stories of their Own: The Gender Politics of Cable’s Male-Centered Dramas.” Society for Cinema and Media Studies. New Orleans, LA.

Lotz, A. D. (2010). “Analyzing Gender on Television: Current Challenges and Future Directions.” Sexism and the Media Conference. Ann Arbor, MI

PRODUCTION EXPERIENCE

Evening Edition News Staff 

DePauw University 


          Sep. 1992-May 1995   

Participated in a student produced, live, weekly newscast.  Held positions of: executive producer; lead reporter; anchor; and production including: teleprompter, audio, floor directing, and camera.

News Intern 



WFND TV-47, Findlay, Ohio


        Summer 1993    

Edited video, extensive script writing, and production responsibilities.


The Forum Exec. Producer and Anchor 
DePauw University  



       Jan.-May 1994  

Created and ran a 30 minute newsmagazine that aired on community access channel.

Sideline Reporter 


DePauw/Wabash Television Network 

      Sep.-Nov. 1993  

Reported sideline interviews and updates live to 1.5 million viewers.

RELATED EXPERIENCE

Freedom of Information Intern  Society of Professional Journalists, Greencastle, IN.      Sep. 1995-Aug. 1996


Compiled and edited regular newsletter on freedom of information news; planned, coordinated and created materials for 1996 Ted Scripps Leadership Retreat and other projects promoting SPJ. 

Public Policy Intern  Cellular Telecommunications Industry Association, Washington, D.C.      Summer 1995  


Worked with regulatory and legislative divisions performing issue research, advocacy support, administrative tasks, and participated in issue development sessions.
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